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About the SIUE School of Business

Our Vision

The SIUE School of Business will be an internationally recognized premier business school that develops highly skilled and innovative
professionals who, through achieving their full potential, enhance businesses, organizations, and communities.
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BS Accountancy

BS Business Administration

4 Graduate Programs
Master of Business Administration
Master of Marketing Research

9 Undergraduate
Business Administration
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Commitment Beyond College

AACSB

ACCREDITED

International Recognition
Top 5%

Only 5% of business schools worldwide are accredited by the
Association to Advance Collegiate Schools of Business (AACSB)
International. Even fewer have earned dual AACSB accreditation
in business and accounting, placing the STUE School of Business
among the elite 2% of business schools around the world to have
earned this dual distinction.

SIUE is among an elite few:

Less than 2% of business schools
worldwide are AACSB-accredited in both
business and accounting.

Our Mission

The SIUE School of Business engages in high-quality learning
experiences, research, and service to develop current and future
business professionals, scholars, and leaders.

We Are Committed To

* Provide a leading-edge environment for educating undergraduate,
graduate, and continuing education students that fosters creativity,
critical thinking, ethical behavior, and an appreciation of

globalization and diversity.

* Develop and sustain partnerships with businesses, STUE
departments, and the regional community that lead to professional
opportunities for students, alumni, faculty, and regional constituents.

* Offer programs responsive to the needs of our key stakeholders.

* Foster a vibrant regional economy through the exchange of ideas

and knowledge.

* Maintain a highly competent administrative and support staff.

* Develop and retain a high-quality faculty whose members strive
for excellence, are current in their fields, and make scholarly
contributions through discipline-based, applied, and pedagogical

research.

These efforts add value: for students, by facilitating and enhancing
their career prospects; for organizations, by developing business
professionals who meet their needs and stimulate innovation; for
the university, by collaborating across the community; and for
business disciplines, by producing and disseminating timely and

relevant scholarship.

Business Analytics Specialization
offered in all graduate programs

Project Management Specialization
offered in the MBA and MS CMIS programs

Including three
national honor
societies

1 2 Student

Organizations

Employers recruited SIUE business students
through on-campus career fairs last year

i(' 350

Years

For the 14th consecutive year, the School of
Business is named an outstanding business school by 7he
Princeton Review. “The Best 248 Business Schools: 2020
Edition” by The Princeton Review recommends the School as
one of the best institutions in the U.S. from which students
can earn an MBA.




From the Dean

Welcome to the Fall 2019 edition of SIUE Business. As I write this letter

to you, it is from the familiar surroundings of the School of Business

in Founders Hall. After spending a year being dispersed across several
buildings throughout campus due to the first phase of the Founders Hall
renovation project, it feels nice to be “home”. But I think everyone in the
business school—faculty, staff; and students—agrees that it will be even
nicer one year from now when the entire Founders Hall project is complete!

Undoubtedly, the most significant event for the School in the last year
was our launch of the Accelerated Online MBA program. Interest in this
program has exceeded all of our expectations. Overall enrollment in the
MBA program has nearly tripled since fall 2018. Associate Dean and
MBA Program Director Janice Joplin ably led this effort, but it was hard
work from our business faculty and staff, as well as administrative staff
from across campus, that made the success of this launch possible. While
in one sense this program signifies a major change for our business school,
in another sense, it could be viewed as a natural extension of our School’s
rich history of making high quality business education (particularly
graduate business education) accessible to students that are unable to
come to campus. The first article in the magazine traces that history and I
trust that you will enjoy reading about it.

Data from the Centers for Medicare and Medicaid Services estimate

that direct spending on health care accounts for nearly 20% of Gross
Domestic Product. Therefore, it should come as no surprise that an
increasing number of our business students end up working in the health
care sector. Our magazine highlights one of our MBA alumni, Jim Gera,
who has founded a successful value-based health care company. Another
article highlights new health care courses that have been added to our
curriculum. We also hope to introduce a new specialization in health care
administration to our MBA program in the near future.

These changes to our graduate programs have not caused us to lose focus
on improving the educational experiences for our undergraduate business
students. During the past year, we established an internship center
focused solely on business students. We recognize that employers value
job candidates that combine excellent academic training with practical
work experiences. For most of our undergraduates, those experiences
come through company internships. In her role as internship coordinator,
Amanda Russell works with employers and students to ensure that as
many of our undergraduates as possible gain valuable work experiences
before they graduate and seek full-time employment. Additionally, we
are consistently working to expand the scope of our international study
options. The cover for this year’s magazine features a picture from one of
our faculty-led study tours to Barcelona, Spain.

Finally, I want to express my gratitude to the many
friends of our business school that support us
financially and through the gifts of their time and
expertise. We love having alums come back to visit
campus and share their expertise with our students
as guest lecturers in courses or as presenters to
student organizations. Your financial gifts have
allowed us to, once again, provide a record amount
of scholarship dollars to our students.

The holiday season is a perfect time to reflect on
the many blessings we have in our lives. I certainly
feel blessed to work with such a talented faculty
and staff in the School of Business. In higher
education, our purpose is to help students reach
their full potendal. Your role in supporting us is
critical to our ability to fulfill that purpose and for
that, we sincerely thank you!

Jice fllses-el

Tim Schoenecker, PhD
Dean
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Making the SIUE School of Business MBA Degree

More Accessible
The Rich History of Tailoring Programs to a Diverse Student Base Continues

Competing demands between work and family make it difficult for many individuals to commit to the traditional
on-campus MBA degree. In January 2019, the School of Business opened its virtual doors, offering students an
option to complete their MBA degree entirely online. The 36-credit hour program meets the same standards as the

blended program and is accredited by The Association to Advance Collegiate Schools of Business (AACSB).
In the first six months, online enrollment almost tripled the number of students in the overall MBA program.

“Over the past 50 years, SIUE’s School of Business has made a very deliberate effort to evolve the delivery format
for the MBA program to fit into the lives of students more easily,” said Janice Joplin, PhD, associate dean.

The online MBA program adds to the traditional on-campus MBA program and the broad selection of offerings
provided by the School’s Executive Education program.

The Original Flexible Format: Taking MBA Classes on the Road

SIUE was a pioneer in flexible MBA formats, launching its first off-
campus program on military bases in 1969 to help address the U.S.
Department of Defense’s desire to retain personnel, especially Air
Force pilots. Classes were conducted in intensive three-day sessions

“It was an incredible
gift to have the
opportunity to
earn my MBA while
fulfilling my military
obligation.”

—John Fletcher, MBA '73
Managing Partner, Fletcher Spaght

every three weeks to accommodate pilots’ flight assignments.

“We offered the flexibility of programming before there was
online programming,” said STUE Chancellor Emeritus David
Werner, who was one the first professors to teach on the bases
and managed its evolution while serving as dean of the School of
Business. “Bringing the MBA program to military bases not only
provided an attractive option for pilots who wanted to further

their education, but it helped the Air Force reduce turnover.” Air Force Base MBA Programs:
Demonstrating nimbleness, the School of Business offered its e Altus AFB (Oklahoma)

MBA program on 11 military bases, which enabled active-duty * Bolling AFB (Washington, D.C.)
students to complete their degree in two years, regardless of « Chanute AFB (Illinois)

fe her base.
fransters to another base ¢ Charleston AFB (South Carolina)

¢ Dover AFB (Delaware)
* McChord AFB (Washington)
* McGuire AFB (New Jersey)

“
We OfferEd the * Norton AFB (California)
flexibility of « Scott AFB (Illinois)
programming before e Travis AFB (California)
: * Azores Islands (U.S. Air Force facilities on a Portuguese
there was _onllne Milicary Base)
programming.”

“It was an incredible gift to have the opportunity to earn
—David Werner my MBA while fulfilling my military obligation, which

SIUE Chancellor Emeritus required me to be away for weeks at a time,” said John

Fletcher, MBA °73, managing partner of Fletcher Spaght, who

earned his degree at McGuire Air Force Base. “The program

opened doors for those who wanted options beyond airline

employment.”
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Initially, MBA applicants were limited to military personnel,
but over time the program opened to civilians on military bases
and then the surrounding communities. STUE discontinued
this format in 1987, as lower-cost (and, often, non-accredited)
competitors chipped away at market share. However, SIUE
continued to find other innovative ways to meet student needs.

Throughout the 1980s and 1990s, the MBA program was offered
in west St. Louis County and at Southwestern Illinois College in
weekend formats to accommodate students working in those areas.

From the Road to Routers

As technology developments opened new avenues, the School

of Business shifted its focus away from weekend formats to
hybrid on-campus and online MBA courses—and, most recently,
introduced the fully online option.

In addition to adjusting the format, the MBA program has evolved
to address changing market demands. For example, SIUE designed
a pathway for students to concurrently earn an MBA and Doctor
of Pharmacy (PharmD) or Doctor of Nursing Practice (DNP).

“Pharmacy residencies
are highly competitive,
so having a dual
advanced degree

helped me stand out.”

—Kayla DuBais, PharmD/MBA '18
Clinical Pharmacist, Memorial Medical Center,
Springfield, Ill.

“It has become increasingly important for healthcare professionals
who hope to advance their careers to have a fundamental
understanding of finance, marketing, operations and
management—regardless of whether they sit in an administrative
position or are working their way up on the clinical side,”

Joplin said.

“Pharmacy residencies are highly competitive, so having a dual
advanced degree helped me stand out,” said Kayla DuBois,
PharmD/MBA ’18. After finishing her clinical residency in
pharmacy in June at Memorial Medical Center in Springfield,
11l., she moved into a full-time position as a clinical pharmacist.
“Whatever career path you take in pharmacy, the leadership skills
and business fundamentals that the MBA program teaches will
always be relevant.”

Christina Wagener is currently enrolled in the DNP/MBA
program, balancing academics with her full-time job at Swedish
Covenant Health in Chicago. Earlier this year, she was promoted
from a nurse practitioner and manager to director of clinical
operations and director of advanced practice providers.

“The degree has given me a valuable niche; I'm one of the
rare people who can analyze issues from both a clinical and
business perspective to find a positive outcome,” Wagener
said. “I've been able to immediately put into practice what
I've learned in the classroom. The MBA curriculum is not
only thorough and challenging, but the professors have been
very accessible and helpful, despite everything being online.”

“Offering an innovative, practical and high-quality
curriculum that improves the careers and lives of our students
remains our top priority,” Joplin said. “The shape of the MBA
program will continue to evolve alongside market demands
and student lifestyles.”

“The degree has
given me a valuable
niche; I'm one of the
rare people who can
analyze issues from
both a clinical and
business perspective
to find a positive
outcome.”

—Christina Wagener
Current DNP/MBA Student

Quick Facts: New Online MBA Program
« Six start dates throughout the year
« Price tag: $17,787.12 (36-credit hours)
« Duration: 12+ months
« Options: General MBA or specializations in

Management, Management Information
Systems (MIS), Business Analytics,
Project Management

For additional details and enroliment:
online.siue.edu

SIUE Business 3
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Alumnus-Led Startup Manages $2 Billion in Two Years
How Timing, Talent and Music Have Contributed to His Success

Jim Gera, MBA ’03, heads a startup
company with enviable success.
Fusion5, a value-based healthcare
company, was formed two years ago
and now manages more than $2 billion
of business across 41 states. Value-
based healthcare is generally defined

as payment models that incentivize
providers to improve the quality of
patient care and outcomes, instead of basing payments on the

quantity of services offered.

Gera partnered with a team of other seasoned healthcare
executives to establish the company after seeing a window

of opportunity with the Center for Medicare and Medicaid
Service’s (CMS) Bundled Payments for Care Improvement
(BPCI) Advanced program. Fusion5 works with healthcare
providers across the U.S. to help them implement and manage
value-based care payment arrangements under BPCI and
similar programs.

“We had the perfect storm of opportunity, relationships and
timing to scale the business quickly,” said Gera, who serves as

the CEO of Fusion5.

Gera shared a few insights about his success strategies and how
the business achieved such a high level of growth in a short
period of time:

* Hire the right people and get out of their way. Fusion5
hired nearly 100 people in a six-month period. Gera
emphasized that the employees of his firm have been crucial
to its success. “I hire great talent, then trust them to do
their job,” Gera said. “I don’t micromanage—it’s one of
the powerful lessons I learned from my MBA days that
distinguishes leaders from managers.”

4 SIUE Business

* Don’t lose sight of what matters most. “It’s easy to get
side-tracked from the end goal when moving quickly. You
must constantly evaluate your priorities not only at work,
but those tied to your personal wellbeing. Family comes

first,” Gera added.

* Transparency and authenticity are critical. Gera believes
that being open and candid with employees about the
business transforms the way decisions are made and reduces
the associated politics. That philosophy transcends into all
aspects of work and creates an environment where people
understand how their contributions make a difference.

According to Gera, it’s equally important that leaders
maintain their personal authenticity as they advance in their
careers to better connect with their teams. It’s a valuable
lesson that he learned as a musician and now applies to
business. Gera earned his MA in music performance from
SIUE. “Music teaches you to be who you are. When I first
entered the business world, it was shocking to me how
people kept their true personalities so hidden at work. If you
carry yourself the same way all of the time, it garners more
respect from others,” Gera said.

* Embrace failure. Gera acknowledges that he has
experienced the ramifications of bad decisions along the
way, but his success is borne from those mistakes. “You can’t
be afraid to take on a new risk because of the possibility of
failure—you simply have to be willing to learn from it,”

Gera said.

“You can't be afraid to take on a new risk
because of the possibility of failure—you

simply have to be willing to learn from it.”

—Jim Gera, MBA'03
CEO, Fusiond



Innovation

Opening New Pathways at the Intersection

of Finance and Healthcare

Economics Professor Contributes to New Industry Payment Models

As healthcare shifts to a value-based care model instead of the
traditional fee-for-service approach, the industry’s financial

and business models are radically transforming. This dynamic
is creating greater demand for business professionals with
finance and economics backgrounds who also understand the
complexities of the healthcare industry. The School of Business
is doing its share to bridge the worlds of finance and healthcare.

Ariel Belasen, PhD, associate professor
in the Department of Economics and
Finance, brings a healthcare insider’s
perspective into the classroom. He is a
fellow at the Centers for Medicare and
Medicaid Services (CMS), where he
contributes to the development of new
financial and policy models being tested

across the industry.

“The CMS fellowship gave me an opportunity to examine
healthcare from a different angle,” Belasen said. “Instead of
researching health issues at a macro-level, I'm getting into
micro-level assessments of how specific elements within
payment models—such as financial incentives for specific
health outcomes—can impact the quality of patient care.”

“Our new courses are designed to give
students a more practical idea of how to

apply economics to a specific industry.”

—Ariel Belasen, PhD
Associate Professor, Department of Economics and Finance

Now in his 11th year at SIUE, Belasen is always looking for
new ways to infuse his healthcare economics expertise in the
classroom. In 2018, he introduced a new course into the MBA
curriculum on health economics and policy (ECON 532). A
new course on the economics of health outcomes (ECON 411)
will be available to undergraduate students this year, led by his
colleague, assistant professor of economics Marlon Tracey, PhD.

“Our new courses are designed to give students a more practical
idea of how to apply economics to a specific industry. We want
to help them envision possible career options,” Belasen added.

In addition, the School of Business has expanded opportunities
to address rising interest from healthcare professionals
interested in sharpening their business skills. Students working
toward their Doctor of Pharmacy (PharmD) or Doctor of
Nursing Practice (DNP) have the option to concurrently earn

their MBA.

“Having a dual degree makes you stand out as a job candidate,”
said Irene Zollars, PharmD/MBA ’18. “It opens the door to so
many options within the broader pharmaceutical, healthcare and
insurance sectors.”

For Zollars, the degree helped her secure a newly created post-
doctoral fellowship in regulatory affairs at Merck KGaA in St.
Louis, giving her the opportunity to leverage her pharmacy
expertise and business skills.

“Our job is to open students eyes to the possibilities of
where their degree and skill sets can take them,” added Tim
Schoenecker, PhD, dean of the School of Business. “We're
continuously evaluating our curriculum and adding greater

depth where we see a strong need.”

i =

“Having a dual degree makes you stand
out as a job candidate. It opens the door
to so many options within the broader
pharmaceutical, healthcare and

insurance sectors.”
—Irene Zollars PharmD/MBA '18

SIUE Business
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The Power of Giving
Your Generosity is Shaping a Brighter Future

How does alumni giving affect the School of Business? When you consider the collective power of individual
donations from the pool of 27,000 School of Business alumni scattered across the globe, the impact extends far
and wide. Your generosity advances important efforts to empower students, enrich the academic experience and
attract top-notch faculty.

“Scholarships are typically the biggest area for alumni donations; however, funds also support a variety of critical
improvements that we need to excel,” said School of Business Dean Tim Schoenecker, PhD. “We put dollars to use
where they will have the greatest impact—whether it’s toward students, faculty or facilities.”

Investing in Students

Scholarship awards that are funded by .
School of Business alumni donations have SChOIarShlp d0||arS $243,775

$244,075

steadily increased year-over-year, with the awarded have increased
total amount up more than 200 percent
since 2012. More than 100 students are from 2012-2019

now supported by these scholarships. $175,125

Alumni donations, resources and
participation have also been critical to
the success of the leading-edge Business
Transitions courses and the bi-annual
business dinner, which provide practical

$90,400 $88,600

$75,750  $77,050 $77,400

guidance to students as they

# of
; . R scholarships
everything from interviewing to awarded

transition into the working world—on

2012-13  2013-14 201415 2015-16  2016-17 2017-18 2018-19  2019-20

using proper professional etiquette.

6  SIUE Business
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Faculty Accolades

Dedicating resources to support and recognize faculty is key to
attracting and retaining the great talent that helps the School of
Business earn its world-class reputation.

SIUE’s first MBA graduate, Lawrence B. Heitz, recently
established an annual award to bestow upon a School of
Business faculty member for excellence in research and
scholarship. “Recognition is a strong motivator. I think it’s
important to acknowledge stand-out faculty work, as it has a
spillover effect to both the classroom and the University,”
Heitz said.

The inaugural award went to Riza Demirer, PhD, professor in
the Department of Economics and Finance. He was selected for
his original research in the areas of investments, asset pricing,
risk management, valuation and decision theory.

“Research requires a high level of self-motivation. It’s very
personal work,” Demirer said. “Receiving this award was
special; it’s a way for the administration to acknowledge the
value of the time and energy I dedicate to it.”

Snapshot: Riza
Demirer’s Research

¥
Demirer’s behavioral 3
finance research has Y
attracted global attention :
and garnered awards. Among the highlights:

* Demirer, R., D. Lien and H. Zhang
(2015). Industry Herding and
Momentum Strategies, Pacific-Basin
Finance Journal 32, 95-110.

* Chen, C. C., M. Cheng, R. Demirer
(2017). Oil and Stock Market
Momentum. Energy Economics 68,
151-159.

* Demirer, R., S. Jategaonkar and A.
Khalifa (2015). Oil price risk exposure
and the cross-section of stock returns:
The case of net exporting countries,

Energy Economics 49, 132-140.

Facility Enhancements

Alumni giving has helped the School of Business move
forward on two major facility developments over the past
year: a new internship center (read more on page 8) and a new
cyber classroom.

“The Ralph and Donna Korte Cyber-
Analytics Classroom gives our students
an immersive, interactive learning
environment that will better prepare
them to hit the ground running
when they graduate.”
—Tim Jacks, PhD, Associate Professor

Department of Computer Management & Information Systems

The Ralph and Donna Korte Cyber-Analytics Classroom
mimics a real-world corporate network operations center.

The simulated command center for information technology
includes large monitors, wall-to-wall white board space and

a rack of telecommunications equipment. The space can
accommodate rapid changes in technology, and provides a safe
lab environment where faculty can run classroom exercises in
areas such as ethical hacking.

“Cyber threats are growing in sophistication and frequency,
posing a serious risk across all industries. The cyber classroom
gives our students an immersive, interactive learning
environment that will better prepare them to hit the ground
running when they graduate,” said Tim Jacks, PhD, associate
professor in the Department of Computer Management &
Information Systems.

How Can You Help?

The School of Business relies on the alumni network for help
in a variety of ways, including donations of time, talent and/or
monetary resources. Each contribution has a ripple effect.

“Dve always felt a strong sense of duty to give back to the
School,” said Lawrence Heitz, entrepreneur and SIUE’s first
MBA graduate. “Even though I reside in Arizona, I find excuses
to get back to campus every year. Whether it’s participating as a
guest lecturer or serving on a panel or participating in a student
dinner, I walk away energized by the learning environment
every time.”

Help us shape tomorrow’s business leaders by
supporting the SIUE School of Business.

Contact Sara Colvin, Director of Development
618-650-2317 or scolvin@siue.edu,
or visit siue.edu/business/alumni-giving.

SIUE Business
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School of Business Strengthens Its Internship Resources
New Office of Internship Services Provides a More Tailored Experience

School of Business students seeking an internship now have
a dedicated resource at their disposal. In coordination with
the SIUE Career Development Center, the School opened
an internship center in the newly renovated Business Student
Services Office in Founders Hall.

As the School’s first internship coordinator, Amanda Russell
serves as a liaison between students and corporations recruiting
interns. Part of Russell’s job is to coach students on the search
process and how they can use internships to advance their
career goals. She also assists corporations with structuring
their internship programs and developing job descriptions that
resonate with students.

“More than anything, students want a chance to work on
real assignments to give them better insights into how the
organization works and what their role might be,” Russell said.

For Eisha Fatima, CMIS ’19, her internship with Emerson
was pivotal in shaping her career direction. Her work in the
IT department started with the systems group, where she
helped to automate various work processes. After talking with
her manager about her interest in databases, Emerson worked
that into Fatima’s role and then rotated her through other I'T
functions to explore additional possibilities. One year later, she
was managing projects and received the option to continue
with the Emerson corporate I'T co-op program for several
months post-graduation.

“Rotating through different areas gave me a very clear picture
of the kind of job I wanted,” Fatima said. “Amanda Russell
was great support, working with Emerson to help me receive
academic credit.”

Constructing more academic credit-based internship
opportunities is a priority of the School of Business that Russell
is advancing.

“Although most students recognize the value of internships,
carving out the time can be a challenge—especially for those
who are juggling school and work to pay for their education,”
Russell added. “When students can receive academic credit
for an internship, it not only introduces a little more balance,
but it also deepens the connection between classwork and the
real-world.”

If you're interested in recruiting interns, or working with

the School of Business to develop an internship program,
please contact Amanda Russell at ambarto@siue.edu.

8  SIUE Business

Another priority for the School is to offer new opportunities
that are more tailored to students’ interests.

“Business internships are very nuanced—some accounting
majors want to work for an accounting firm, while others may
want to get exposure to financial roles in other industries. We're
creating a more detailed database that reflects not only students’
majors, but their specific areas of interest to ensure we're
bringing students the right mix of internship opportunities,”
Russell said.

“Rotating through different areas gave
me a very clear picture of the kind of
job I wanted. Amanda Russell was great
support, working with Emerson to help me
receive academic credit.”

—Eisha Fatima, CMIS '19
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Reuniting Alumni Across the Country
From D.C. to Phoenix, Alumni Gather to Forge New (and 0ld) Connections

Building a strong alumni network is a key priority for the
School of Business. Dean Tim Schoenecker, PhD, and
Associate Dean Janice Joplin, PhD, welcome opportunities

to meet face-to-face with alumni, especially when they travel
to other cities. Not every trip leads to an alumni gathering; a
few factors are considered when making that determination,
including interest from alumni in the region and a substantial
alumni presence.

“The events have heen a great way for
alumni to ignite new relationships
with each other and to reconnect with
the University.”

—Sara Colvin, Director of Development
School of Business

During the 2018-19 academic year, School of Business alumni
gathered in six cities outside of the St. Louis region:

* Washington, D.C. (September 2018)

* Chicago (October 2018)

¢ Phoenix/Scottsdale (November 2018)

* Jupiter, Florida (March 2019)*

* Dallas (April 2019)

* Houston (April 2019)
*SIUE Alumni Association Cougars on the Move annual event
“The events have been a great way for alumni to ignite new
relationships with each other and to reconnect with the
University,” said Sara Colvin, Director of Development for
the School of Business. “It also gives the School of Business
an opportunity to talk with alumni about their career

experiences and explore ways to leverage that expertise with
current students.”

The Dallas gathering was a welcome reunion for alumni in the
region. “We had a number of Dallas alumni who were vocal
about wanting to engage with the School. They are eager to
increase SIUE’s visibility in the area,” Colvin said.

Among the Dallas alumni was Nick Mysore, a Dallas-based
venture builder who graduated from SIUE with an MBA and
MS in business economics. He said the event sparked such
great interest from those who attended that they planned their
own informal meet-ups afterward.

“I enjoyed mingling with both recent graduates, experienced
professionals and even a past colleague who I discovered was

a fellow alumnus,” Mysore said. “Many of us share a passion for
the School that we hope will lead to a more robust and vibrant
alumni community in the future.”

Look for events in these cities in 2019-20

Chicago: December 14-17, 2019

Nashville, Tenn.: February 2-4, 2020

Washington, D.C.: March 4-6, 2020

Jupiter, Fla: March 6-8, 2020 (Cougars On the Move)
Denver: April 26-28, 2020

Do you want an alumni event near you?

Keep us updated on where you live and where
you work. Reach out to Sara Colvin at
scolvin@siue.edu or 618-650-2317. Upcoming
events are listed at siue.edu/alumni. If your city
isn't on the list, let Sara know where you would

like us go next!
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Travel Programs Open Doors to New Cultures and

a New Mindset

Experiences Shape Soft Skills and Build Confidence

New cultural experiences can shape lives in unimaginable ways,
as many SIUE School of Business students can attest.

Grahaeme Hesp, EdD, BSBA *97, MBA ’99, is a prime
example. A first-generation college student, he originally came
to SIUE’s campus as an
international student
from the U.K. Instead
of staying two semesters,
he ended up completing
his undergraduate and

graduate degrees in
Edwardsville.

Now, he serves as a
regional director of
institutional relations

at FIE: Foundation for
International Education,
which provides
educational programs
for undergraduate
students in London,
Dublin and Amman. He
forges partnerships with
universities across the Midwest, including STUE. Things have
come full circle for Hesp, as he helps current School of Business
students set off on FIE’s study abroad programs.

“Experience is what shapes an open and accepting mindset,

an attribute in high demand in today’s business world,”

Hesp said. “It’s why travel programs—and especially overseas
internships—are invaluable. The perspective and skills gained
can't be easily replicated in the classroom, making students with
this experience more desirable job candidates.”

School of Business students who study through FIE have the
option of completing an internship in London or Dublin. The
internships focus on small and mid-sized companies where

students can be more hands-on and interact directly with a

variety of people.

Conner Whyte, BSBA
Finance ’19, spent the
fall semester of his
senior year studying
and working abroad
in Dublin through
FIE. His internship at
TaxAssist Accountants
. helped boost his
confidence while
interviewing for jobs
before graduation.

“I would argue that
any type of work
experience you have
abroad is transforming,.
You're thrown into an
entirely new situation,
interacting daily with local people in the community—it gives
you the opportunity to get to know individuals; not just the
general culture,” Whyte said. “My experience overseas was a
focal point for many of my job interviews.”

Whyte secured a job prior to graduation with Acuity, a
Wisconsin-based insurance provider.

“Business travel is going to be a part of many students’ careers.
Our travel programs offer another avenue for students to
sharpen practical job skills and broaden their sense of place in

“Experience is what shapes an open and accepting mindset, an attribute in high demand in

today’s business world.”

—Grahaeme Hesp, EdD, BSBA '97, MBA '99
Regional Director of Institutional Relations, FIE: Foundation for International Education




Engagement

the world,” said Janice Joplin, PhD, associate dean, who leads
the development of international study programs in the School
of Business. "Students learn flexibility and adaptability when
going abroad. These are skills they will use in their careers."

The School of Business has made a firm commitment to
offering students a global perspective and is continuously
expanding its offerings, forging partnerships with international
universities and running short-duration travel study programs
throughout the year. Shorter programs, which are typically
8-14 days long, offer a nice alternative for students who may be

reluctant or unable to commit to an entire semester away.

Snapshot: 12 Days in Spain

In January 2019, Joplin and Norris Manning, Director of Business
Student Services, led a student group on a trip to Barcelona and
Seville in Spain. They helped familiarize students with the country’s
economy, business practices and culture in advance of the trip.
Students reviewed a variety of case studies, followed news reports
from Spain, and reviewed relevant books and movies.

After learning about the region’s rich history of rulers and
religious beliefs, students toured historical sites such as the Great
Mosque of Cordoba and Royal Alcazar of Seville. Reading Zales
of the Alhambra—a collection of tales and sketches of the Moors
and Spaniards published in 1832—provided deeper meaning

for students when they visited the ancient fortress. They then
traveled the same roads that the book’s author took from Seville to
Alhambra’s location in Granada.

“I didn’t just learn about a new culture, I learned a great deal about
my own ability to adapt to change and get along with the different
personalities traveling in a big group,” said Taylor Hancock, a
junior who is earning her BSBA in finance and management. The
Spain program was the first time she had traveled internationally.

Visits to local businesses are also part of the travel study experience.
On the outskirts of Seville, students toured an olive farm with ties
to a St. Louis retailer, giving them an inside look at the production
of olive oil and global distribution systems. The bonus (aside from
the tasting) was seeing how the farm supplements its income with
other ventures—in this case, serving as the set for a “Game of
Thrones” episode.

However, it’s the unplanned moments that sometimes stick out
most in students’ memories. For Thomas Giacobbe, a senior
majoring in mechanical engineering and minoring in business, his
surprise adventure in Seville was the highlight of the trip. A last-
minute outing to the grocery store one evening resulted in a detour
(following the sound of drum beats) where he stumbled upon The
Three Kings Parade, an annual celebration that rings in the Day of
the Epiphany; traditionally, “Christmas Day” in Spain.

“Stumbling into that parade was a stark, visual representation of the
beauty of Spain’s culture,” Giacobbe said. “It’s one thing to study
the customs and history of another culture, but to put myself in the
middle of it opened my mind in so many ways. I definitely have a
more adaptable mindset now.”

Cost is one of the biggest limitations for students
interested in studying abroad. Alumni can help by donating
to the School of Business International Travel fund, which
is used to directly reduce overall student costs for each
travel study course.

To learn more, contact Sara Colvin, Director of
Development, at scolvin@siue.edu or 618-650-2317.
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Impact

Alumnus Named NACD's Director of the Year
John Fletcher Shares His Insights on Effective Leadership

John Fletcher, MBA ’73, is on the short list of individuals who have
earned the prestigious “Director of the Year” award from National
Association of Corporate Directors (NACD). Over the course of
his career, he has served on the boards of 14 businesses and five

philanthropic organizations, and founded the Boston-based consulting
firm Fletcher Spaght in 1983.

The NACD award specifically recognized his work at Spectranetics
Corporation, where he served as chairman of the board during its
turnaround and subsequent sale to Philips NV. Its enterprise value grew
from $200 million to $2.2 billion during that time. However, Fletcher
is quick to put the value of that growth into context—revenue growth
enabled the company’s medical devices to save the lives and limbs of
nearly 100,000 patients each year.

We jumped at the opportunity to speak with an alumnus whose
outstanding leadership is nationally recognized to learn more about his
approach and observations on great leaders.

In the NACD award ceremony, your peers and colleagues
pointed out your keen ability to work with strong ELEVATE
personalities and disparate opinions to gain consensus ‘ N AC D BOARD

and push organizations toward a greater good. Can you PERFORMANCE
describe your approach?

Fletcher: Treat each board member with respect and give Board leadership calls for a different approach than

management leadership. NACD’s founder, John Nash, coined
the adage “NIFO: nose in, fingers out.” In other words,

everyone equal air time. Boards are typically comprised of
leaders who are used to having the microphone. When I'm

leading a meeting as chairperson, I embrace Supreme Court .. . ..
e & , P P . boards shouldn’t micro-manage. Their top priority is
Justice Stephen Breyer’s method: no one talks twice until . e
. , governance, not management. Ultimately, the board’s job is

everyone talks once. Talking more doesn't make you a better . . o
. . , to: (1) evaluate the risks and benefits of a particular situation,

leader. When a difficult personality or clash emerges, I'll have . . .
. . | L (2) ask penetrating questions, (3) frame alternatives, and (4)

separate one-on-one discussions with those individuals to . . . . .
. . . . provide guidance that has considered different perspectives.

acknowledge their viewpoint, address the situation, and remind . . L
, e Since all board members have equal authority, decisions must

them of the board’s responsibilities and end goal. .
be made by consensus. To be effective, board members must

listen carefully to all the opinions around the table, then set

What constitutes “good” leadership? ego aside to provide direction that is in the best interest of the
Fletcher: There isn't a neat and tidy formula, but I'll share a company and its stakeholders.

few observations. Good leaders set the tone and direction,

then empower others to do their best to help the company What advice would you give to someone who is

reach its goals. Good leaders don’t have a rigid leadership considering a board position?

style—they adjust their approach to the situation at hand.

Sometimes that means conferring with others and giving them Fletcher: I’s important to believe in the mission of the

room to make the right decision; other times it requires a organization you are serving. Take the time to do your

more authoritative approach to decision-making using the best homework before joining a board—meet the other directors

information available. and management, and observe a meeting in action. Board

12 SIUE Business



members bear significant responsibility; you must be ready to
devote your personal best in both good times and bad. Serving
on a board offers a tremendous growth opportunity. It opens
your eyes to an entirely new view on leadership that you cant
gain when you're sitting on the inside of an organization.

It's a wonderful way for experienced leaders to give back—
shareholders need more good directors.

What are some of the hig governance trends
influencing boards?

Fletcher: The tenure of board members is being examined
more closely, as many boards have had the same people
governing for too long. While historical perspective is critical,
it’s important to have a well-balanced mix of tenured and new
board members to ensure fresh perspectives are considered.
For that matter, there is a push to add more diversity overall
to boards, which is critical. Oversight of risk management has
also become exceedingly important for boards over the past
decade. Board members must be tuned in to how supplier
disruptions, cybersecurity and other key risks can deteriorate
their company’s reputation.

Bigssaans

Reflecting on your personal approach to leadership,

what was one of the strongest influences?

Fletcher: My experience as an Air Force captain and pilot was
instrumental. Traveling around the world on assignment with
a crew quickly teaches you that a good leader doesn’t simply fly
the plane and complete the task; the well-being of the crew is
equally important.

Is there other advice you'd like to offer to alumni who are
reading this article?

Fletcher: Alumni networks are an incredibly important asset
of educational institutions, providing value for alumni,
current students and the school itself. Harness your network
and look for ways to give back. Think about how you can
help current students be successful—whether it’s through
internship opportunities, speaking opportunities or finding
other ways to connect; every action helps to strengthen the
entire alumni network.

Help us shape
tomorrow’s business
leaders by supporting
the SIUE School

of Business.

Contact Sara Colvin,

Director of Development,

at 618-650-2317 or
scolvin@siue.edu, or visit
siue.edu/business/highimpact
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Another Young Alumna Joins the “40 Under 40” Club
Lissa Johnson-Lewis Shares Her Drive to Succeed

Lissa Johnson-Lewis, BSBA-
Marketing "10, has come a long
way over the past decade—{rom
first generation college student
to earning a spot on the elite

St. Louis Business Journal 40
Under 40 Class of 2019. The list
recognizes young leaders who
are making their mark in both
business and the community.
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Her rising visibility is a testament to her strong drive to

succeed, a willingness to take on new challenges, and
passion for helping others.

Johnson-Lewis was promoted to assistant brand manager
at Nestlé Purina Pet Care in early 2019, after leading
efforts to launch a first-of-its kind cat food product
(combining wet and dry ingredient packages) in the U.S.
and Thailand. But this is far from the first time, or the
first company, where Johnson-Lewis has delivered stand-
out work. A few years ago, she was part of IKEA’s launch
activation team, introducing new stores in St. Louis, Las
Vegas and Memphis. Prior to that, her work on a record-
breaking cause marketing campaign garnered attention
at Caleres.

“You can’t ever get too comfortable with where you
are,” Johnson-Lewis said. “I'm always looking for new
opportunities that will push me. I've worked hard to
get where I am today, but 'm also here because of other
people’s willingness to give back.”

Growing up on the south side of Chicago, Johnson-
Lewis’ family had limited resources. SIUE wouldn’t have
been an option for her without two intervening factors.
One was a donation that provided funding so that high
school students like her could participate in a bus tour of
different colleges, opening the door to new possibilities.
The other was a scholarship that supported her tuition
expenses at SIUE.

Once inside the School of Business, her professors
played an instrumental role in shaping her career plans.
“I wasn't surrounded by examples of successful business
people growing up,” Johnson-Lewis said. “But I was
fortunate to have professors who were dedicated to my
success and helped me envision a future that I couldn’t
otherwise see.”

Community activism has been a priority for Johnson-
Lewis since she graduated. She currently chairs the
leadership development committee for the St. Louis
chapter of the National Coalition of 100 Black Women.

14 SIUE Business

She also works with Social Venture Partners, which
provides nonprofit organizations with management
resources and guidance to help them achieve their goals.
She has made a point of sharing her marketing talents
and professional skills with a variety of community
organizations in the region that help those who are
economically disadvantaged or in need.

“Community involvement is more than just a personal
passion; it has helped me build a stronger professional
network as well,” said Johnson-Lewis. “That network
has broadened exponentially after being honored as part

of the 40 Under 40 class.”

“I wasn’t surrounded by examples of
successful business people growing up,
but | was fortunate to have professors
who were dedicated to my success and
helped me envision a future that | couldn’t
otherwise see.”

—Lissa Johnson-Lewis, BSBA-Marketing '10
Assistant Brand Manager, Nestle' Purina Pet Care
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Shaping Student Perceptions on Diversity
Alumnus’ Role in Bringing Diversity to Life

Al
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“I think it's important for
alumni to share their
experiences with students,
so they don’t leave school
with a false hope of what

the real world is like.”

—Jimmie Howlett, BSBA '06
Vice President of Community Development, Busey Bank
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Diversity and inclusion (D&I) initiatives within the corporate
world have moved from the sidelines to the board room

agenda in recent years. Yet women and minorities still

remain underrepresented, despite research demonstrating

the competitive and financial advantages that a more diverse
workforce yields. As the corporate world tests effective strategies
to improve diversity, STUE and the School of Business are
shining a brighter spotlight on the issue.

At the University’s inaugural Diversity Day last fall, the School
of Business sponsored a panel to highlight what D&I efforts look
like in the workplace and their value. The panel brought together
several School of Business alumni, including Jimmie Howlett,
BSBA 06, vice president of community development at Busey,
an Illinois-headquartered bank.

Diversity is an inherent part of Howlett’s responsibilities. Part

of his job as a Community Reinvestment Act officer is to ensure
Busey is allocating resources to low- and moderate-income
individuals and neighborhoods. He is also tasked with educating
Busey’s workforce about the value of diversity as part of its D&I
task force. He has presented to the executive team and board
about real revenue-generating opportunities that have emerged—
for example, a Spanish-speaking mortgage lender who was able
to help the organization connect with an entirely new market
that had previously gone untapped.

Howlett is committed to mentoring the next generation as
well—both within and outside of his firm.

“I think it’s important for alumni to share their experiences with
students, so they don't leave school with a false hope of what the
real world is like,” Howlett said. “The business world is finally
starting to understand how a diverse workforce drives economic
growth, reduces turnover and drives innovation. But it’s still a
work in progress.”

Bringing alumni from a variety of backgrounds to campus is a
major area of focus for the School of Business D& Committee.
Laura Wolff, an instructor in the Department of Economics and
Finance who serves as the committee chair, stressed how alumni
have a powerful influence on student perceptions.

“You can’t replicate the credibility of listening to an alumnus

talk about how the diversity of their team increased revenue,”
Wolff said. “But the topic of diversity doesn’t need to be the focal
point. We want to engage with a broad representation of alumni
to help students better relate with their own background and
their transition to the real world.”

If you're interested in mentoring students or serving
as a panelist for a future School of Business event,

please contact Sara Colvin, Director of Development,
at 618-650-2317 or scolvin@siue.edu, or connect
with her via LinkedIn.

SIUE Business

15



School of Business Advisory Boards

Fiscal Year 2018-2019

The School of Business works closely with the business community to provide the very best business expertise and develop programs that
provide a foundation for students to become leaders in their chosen careers. The commitment of these advisory board members to lend
their expertise and to serve the School of Business as ambassadors in the business community is gratefully recognized and appreciated.

School of Business Advisory Board
William H. Ayers

President & COO, Mississippi Lime Company
Derek A. Barnard, BSA ’83

Partner, Anders CPAs + Advisors

Sara B. Colvin, BS 98, MA ’05
Director of Development,

SIUE School of Business, Ex Officio

Shanelle E. Davis, BSA ’03

Senior Manager, Risk Controls, TD Ameritrade
Janice R.W. Joplin, PhD

Associate Dean & Professor,

SIUE School of Business, Ex Officio

Eric L. Levin

CFO, The Boeing Company (Retired)

David A. Mayo, Sr., BA ’82, MBA 88
Director of Information Systems, Edward Jones
(Retired)

Katherine L. Opel, BS 06

Attorney, Weinheimer Opel Law Firm PC

Joan E. O’Saben, MBA ’09
Director, Policyholder Services Commercial
Lines, Hortica (Retired)

Edward T. Pinnell, Jr., BS ’82, MBA *90
Senior Vice President/Senior Trust Officer
Merrill Lynch/U.S. Trust, Bank of America

David R. Schaake, Board Chair, BS >77
Managing Director, AON Risk Solutions (Retired)
Timothy S. Schoenecker, PhD

Dean & Associate Professor,

SIUE School of Business

Robert J. Schwartz
Senior Vice President - Retail Banking,
TheBANK of Edwardsville

Scott A. Thoma, BS ’98, MS 00
Principal, Client Needs Research, Edward Jones
Darryl L. Tyler, BS ’03

Vice President, Commercial Banking,
Carrollton Bank

Accounting Advisory Board
Liz W. Arro, BSA °83, MBA ’84
Manager, Assurance Services, RubinBrown

Derek A. Barnard, BSA ’83
Partner, Anders CPAs + Advisors

Kristin T. Bettorf, BSA 02
Partner, RubinBrown

Michael E. Buescher, BSA 92
Director of Global Tax, Watlow
Stacy R. Campbell, BSA *99

Senior Tax Manager, Mueller Prost

Susan 1. Eickhoff, BSA 93
Partner, KPMG
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Jason H. Geminn, BSA ’97, MBA ’01
CFO & Vice President, Prairie Farms Dairy
Timothy L. Hall, BSA ’14, MSA ’15
Senior Financial Analyst, Express Scripts
Lanre O. Iwayemi, BSA ’03, MSA °05
Internal Auditor, US Department of HUD

Justin A. Price, BSA ’11, MSA ’12
Senior Associate, CliftonLarsonAllen

Christina Renz, BSA 04, MSA ’05
Assistant VP of Finance, St. Louis College
of Pharmacy

Quinn D. Rodenberg, BSA 10, MSA *12

Senior Associate, Harrisonville Telephone Co.

John E. Saric, MBA ’81

Senior Audit Manager, Federal Reserve Bank
Emily M. Sill, BSA ’05, MSA *07

Tax Supervisor, Brown Smith Wallace
Timothy D. Valley, BSA ’92, MBA ’94
CFO, Stars Design Group, Inc.

Samantha J. Willis, BSA 09

IT Auditor, Ameren

Computer Management & Information
Systems Advisory Board

John Baragiola

President, Falcon Technologies

Teron Bowman

Agile Lead, ATP — Treasury Division, Federal
Reserve Bank of St. Louis

Kurt Emshousen, BS ’01

Chief Administrative Officer, Transwestern
Rich Gedmin

Chief Operating Officer, Greenlight IoT
Nick Heckelman, BS ’10

Team Leader, Edward Jones

Priscilla Jacks

Vice President, Technology Risk, US Bank
Tim Jacks, PhD

Associate Professor, SIUE School of Business,
Department of Computer Management &
Information Systems

Greg Johnson, BS ’83

IT Manager, Provider Payments,

Centene Corporation

Ryan W. Klotz, BS 00, MBA 08

Senior Director of Manufacturing,

The ROHO Group

Gary Kochen

Senior Manager, Enterprise Holdings

Jeff Loyet, BS ’00

Director of MIS, Potter Electric

Bryan Perschbacher, BS ’13

Supervisor, IT Infrastructure — Smart
Meeting, Ameren

Anne Powell, PhD

Chair & Professor, SIUE School of Business,
Department of Computer Management &
Information Systems

Joe Smith, BS ’05, MBA °13

Data Stewardship Lead, Bayer Crop Science

Construction Leadership Advisory Board

Dennis Araujo

Vice President, Contegra Construction

Mike Christ

Executive Vice President, IMPACT Strategies
Mike Deihl

Director of Operations, Holland Construction
Services, Inc.

Chris Gordon, PhD

Associate Dean & Professor, SIUE School

of Engineering

Marion Hayes

President, BRK Electrical Contractors, LLC
Michael Hein

Managing Principal, Jacobs

Kristine Jarden, MBA ’05

Director of Executive Education, STUE School
of Business

Grant Kane

Preconstruction Manager, Guarantee
Electrical Company

Brian King

Marketing Manager, Alberici

Jeremy Lammers, Vice Chair

Project Manager, KAI Design and Build
Jason Mantle, Chair

Chief Operating Officer, The Korte Co.
Curt Peitzman

Vice President, Civil Group,

L. Keeley Construction

Donna Richter

CEO, SIBA

Stacy Robben

Director of Business Development,
McCarthy Building Companies, Inc.
Donald Robert

Director of Construction, BJC Construction &
Real Estate

Matt Schmid

Project Manager, Guarantee Electrical Company
Mark Shearman

Project Manager, Phillips 66

Mark Smith

Project Director, McCarthy Building
Companies, Inc.

Paul Smith

Vice President of Professional Development,

AGC of St. Louis



Matt Walters

Estimator, Alberici

John Whitworth

Senior Project Manager, Korte & Luitjohan
Bernie Wicklein, BS *79

Vice President, Nooter Construction Company

Master of Marketing Research
Advisory Board

Bill Bagwell

General Manager, Kantar Health

Jim Berling

Managing Director, Burke, Inc.

Michael Brereton

President, Maritz Research (Retired)

Aaron Fransen, MMR 94

Vice President, MaritzCX

Haren Ghosh

President & CEO, Analytic Mix, Inc.

Chris Hauck

President & CEO, Lynx Research Consulting
Paul Herdman

Global Head of Customer Experience, inContact
John Hostetler

Director, Global Insights & Planning,
Kellogg Company

Carol Jones

Director, Insights & Intelligence,

Enterprise Holdings

Todd Jones, BS ’°90, MMR ’92

Customer Insights & Operations Marketing
Manager, Roche Diagnostics Corporation
Kenny Kuhn, MMR ’94

Global Marketing Research Director, Bayer
Crop Science

Gayle Lloyd

Independent Researcher

Ramana Madupalli, PhD

Director, Master of Marketing Research (MMR)
Program, SIUE School of Business

Jeff Minier, MMR *95

Executive Director, Kynetec

Joshua Reed, MMR ’99

Director, Consumer Marketplace Insights,
Nestlé Purina PetCare

Faith Richert, MMR ’99

Senior Research Director, Kynetec

Britt Robertson, BA 94, MMR ’96
Director, Strategic Insights,

Centene Corporation

Matt Senger, MMR 06

Vice President, Product Operations, Nielsen
Diane Spencer

Vice President, Business Intelligence & Analysis,
Commerce Bank

William Stewart

President, Povaddo

John Tapper, PhD

Managing Director, Mindfrog Group
James Thomas, PhD

Senior Manager, Marketing Intelligence and
Research, Bayer Healthcare LLC, Animal Health

Andrew Truesdale
Vice President, Research & Insights, Emerson
George Wilkerson

President, Market Strategies International

(Retired))

Project Management Advisory Board

Cris Armstrong

AT&T (Retired)

Doug Ascoli

Supervisor, PM Office, Ameren Corporation
(Retired)

Peter Ashley

Consultant, Slalom

Denise Callahan

Director, Strategic Planning and PMO, Doe Run
Ninoska Clarkin

PMO-Project Delivery Services Department
Leader, Edward Jones

Holly Cook

Information Systems, Edward Jones
Caroline Crawford

SIUE Student Representative

John Danneker

Project Manager, American Water

Kevin Delia

Supervisor/Manager, I'T Project Management
Office, Ameren Services

Tracy Dencker

Transmission Project Manager,

Ameren Services

Gabrielle DeRouen

SIUE Student Representative

Missy Douglass

Project Management Consultant,

Ameren Services

Joe Eimer

Enterprise PMO Director,

Charter Communications

Matt Fournie, BS 92

Senior Manager, Project Management,
Daugherty Business Solutions

Mary Ann Gates, BS *76

Director, USDA-Rural Development,
Unisys Corporation

Kim Gaulden

Agile Coach, Scottrade, Inc.

Dawn Greenwood

Senior Software Engineer, Sentry

Steve Helfer

Execution Manager, RGAx

David Hunter

Integrated Scheduling Manager, Future Combat
Systems, The Boeing Co.

Priscilla Jacks

Vice President, Technology Risk, US Bank
Kristine Jarden, MBA ’05

Director of Executive Education, SIUE School
of Business

Priyanka Jhamb

Director, I'T Program Planning & Execution,
Express Scripts

Jim Keller
Senior Director I'T, Charter Communications

John Laverdure
ServiceOne Program Manager, Hewlett Packard

Ozzie Lomax, MBA ’09

Owner, Lomax Marketing

Dave Mayo, BA ’82, MBA ’88
Director of Information Systems, Edward Jones

(Retired)

Vanessa McClain
Team Leader — IS PMO Solutions & Training,
Edward Jones

Karen McGee
Organizational Change Management Lead,
Ameren

Jo Ellen Moore, PhD

Professor Emerita, STUE School of Business,
Department of Computer Management &
Information Systems

Tonya Munger
Senior Manager, Information Technology, The
Boeing Co.

Luis Naranjo
Vice President — Rural Strategy Program Lead,
Rabo AgriFinance

James Page, Jr.
St. Louis Chapter Lead, Organizing for Action
— Missouri

Todd Reichelt
Development & Product Management,
Rabo AgriFinance

Mark Rimkus, BS ’84, MBA ’95
ITO Project Manager, AT&T

Kevin Shannon

Treasury Officer, Treasury Financial
Management, Federal Reserve Bank of St. Louis
Lisa Spahr

Senior Technical Project Manager, Maritz
Debbi Strafford

IT Project Manager, IBM

Barbara Strang
Director, Project Management Consulting

Tom Stuertz
Senior Manager, Program Management,
Scottrade, Inc.

Mary Sumner, EdD

Professor Emerita, SIUE School of Business,
Department of Computer Management &
Information Systems

Mark Surina

Program Manager/Multidisciplinary Systems
Engineer, The MITRE Corporation, National
Security Engineering Center FFRDC

Bruce Tons

Vice President, Security Officer, Rabo
AgriFinance

Mark Vaughn

PMO Team Leader, Edward Jones
Lisa Vermiglio

Director, Enterprise Program Portfolio
Management, Centene Corporation

Catina Webb
Project Manager, US Bank
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Annual Roll of Donors

The following pages contain a listing of those alumni and friends who have generously provided support for the School of Business throughout

fiscal year 2019 (July 1, 2018-June 30, 2019). We strive to make the Annual Roll of Donors as complete as possible. Please let us know if you see a
discrepancy in the report. The faculty, staff and students of the School extend sincere appreciation to these individuals, corporations, foundations and
organizations who have invested in the careers of our future business and community leaders. Thank you!

With gratitude, Tim Schoenecker, Dean, School of Business

Summa Cum Laude Members
($10,000.00 and above)

Lawrence B. ’69 & Sharon Heitz

Kelly M. Malson 93

Sally J. Page* 73

John D. ’82 & Cheryl K. ’82 Rhodes
Dr. Robert A. Schultheis

Michael N. 70 & Kathy A. 71 Wenzel

Magna Cum Laude Members
(85,000.00 to $9,999.99)

Susan Hilkemeyer

Steven E ’79 & Alita R. McCann

Kevin E. ’74, ’80 & Karen S. ’95, ’97 Rust
John E Schmidt

Cum Laude Members

($2,500.00 to $4,999.99)

Paul J. 97,99 & Christine L. Baeske
Donna L. DuHadway

Craig R. 76 & Jane W.’85 Louer
Mark T. ’88, ’90 & Anita O'Hara
Edmund & Dr. Mary R. Sumner
James C. 67 & Rita M. Zink

Members

($1,000.00 to $2,499.99)

Dr. David E. & Roberta L. ’88 ’91 Ault

Kurt B. Berry

Thomas A. ’87 & Kara Berutti

Albert J. Binder, Jr.’67,’76

Gary W. 95 & Maria E 792, ’93 Blase

Martin E. ’79 & Maria C. 00 Blaylock

Patrick E. ’81, ’84 & Roberta E. Calvin

Judge Edward & Sally S. ’80 Ferguson

Todd & Elizabeth J. 05 Frattura

Andrew S. 07 & Angela M. ’06 Glenn

Alfred C. 63 & Delores A. Hagemann

Daniel R. 72 & Elizabeth A. 72 Hellrung

D. Bradley Hill 78 & Camille FE. Emig-Hill
72,777

Dr. Maurice L., Jr. & Marian Hirsch

Thomas E. & Lisa A. Holloway

James J. *64 & Shirley Holten

David E. ’82, ’89 & Elizabeth A. Hopkins

JohnJ., Jr.’83 & Maxine A.’69, ’83 Johnson

Lt. Col. Deborah L Johnston *77

Dr. Janice R. Joplin

Janet E. Lockhart ’86

Dr. Linda Lovata

Fred H. & Sandra K. Markwell

David A, Sr. ’82,’88 & Diane M. Mayo

Steve M. ’86 & Holly R. McRae

Dawn C. Munsey
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Alan M. ’06 & Greta Murray

Charles A. ’61 & W. Anne Newton

John E. 75 & Kay Oeltjen

C. Jackson, Jr. ’69 & Maryanne Pfeffer
Dr. Steven Puro

Barry A. 70 & Jan Rhein

Eldon R. ’63 & Lois E. Schoeber

Dr. Tim S. & Dr. Laura S. Schoenecker
Dr. John E 69, ’73 & Diane L. '73 Schrage
Gerard & Patricia M. ’76 Schuetzenhofer
Mark A. & Tania R. 87,796 Seger

David E. 78 & Judith Stone

Dr. David J. & Kay B. 88 Werner
Robert L. ’78 & Pamela E. West

Gaylin J. 77 & Shirley Zeigler

Directors

($500.00 to $999.99)

Wayne Barber

Joseph W. Benyo ’82

Philliph Bevel

Christina M. Carr '94

John R. Cloute *77

Larry G. Cook ’75

John Fletcher ’73

Lt. Col. John J. Flood ’76

Duane A. & Joy E. ’85, ’88 Hercules

Larry K. Hiland ’67

Kathy C. Humpert 71, 72

Linda W. Johnson 85

Jimmie T. Jumper 77

Keith J. 95,97 & Paula A. 01 Kehrer
Ken G. Lanter 86

Suzanne B. Leibert ’81

Spencer V.69 & Christy M. ’69, 71 Moore
Nick V. Mysore *84

Son T. Pham ’83

Michael S. Pifer 86, ’87

Mark & Cynthia C. 09 Rabe

Walter C. 74 & Kathleen M. Rouch
Andrew D. 01, ’02 & Jennifer A. 06 Sanders
Eddie Schuller 86

Karen A Segar '75

Col. John P, Jr. ’85 & Kimberly J. Selstrom
Scott A. Stringer 84

Dr. Robert J. Sutter ’83

Deans

($250.00 to $499.99)

James M., Jr. 74 & Monica H. Allison
Andrew D. Augustine '68

Ricky A. 80 & Mary A. Barron

James A. Bayers 80

Dr. Robyn A. Berkley

Jon L. Bosworth "85

Steven D. & Joanne A. Brant

Col. Michael D. Broderick 74

Homer W., Jr. & Jane T. ’83 Brookshire
Carlene T. Buenger 60

Gail W. Buenger* ’58

Joseph B., Jr. ’82 & Lisa Burris

B. Thomas III '72 & Kathy C. Burson
Jonathan D. Busche 93

John J. 70 & Mary A. Carril

Matthew J. Charow "91

M. Elizabeth Hall Collins *07

Adam L. 02, ’04 & Sara B. ’98, 05 Colvin
Dr. Michael L. 779 & Patricia M. Costigan
Larry D. Cusick '73

Vernon E. Dotson "86

James B. ’77 & Nancy L. Emahiser
Jason H.97,°01 & Kimberly M. ’05 Geminn
Joseph C. Grimoldi 01

Dennis C. ’72 & Fran M. Gusky
Michael J. Ingram *90, *92

Bruce A. Jackson 71, ’76, 94

Susan Koesterer 92

Curtis A. Kuppler ’95

Nhat E. Lam ’97

Steven P. ’83 & Vicki L. Langendorf
Verlan L. Lanter 65

John K. LeBlanc *74, ’76

John E. & Gloria J. ’78 Lewis

Stephen A. 70 & Virginia M. Lochmoeller
Harvey T. Love 07

James W, Jr. ’91 & Mary E. 75 Mager
Thomas J. Maschek ’85

Philip H. Mette '75

Lorraine D. Nichols 74, ’97

Joseph D. Niemoeller 99

Ty Putrich 88

Marleen W. Rodgers 95, *04

David H. Safarian ’87

Mary E. Schmidt ’96

John C. Simpson 78

Stephanie R. Spangler ’11, ’13

Shawnte M. Spates *09

Steven E Springgate ’83

Gary E. 75 & Carol A. ’75, ’82 Sturdivant
Carl H. 81, 87 & Karen A. Suhre
Linda J. Tice ’83

Robert K’85 & Katalina T. Uyehara
James C. Wagner ’68

Michael L. ’73 & Dianne E Waitukaitis
Dr. Gordon L. Webb '76

Michael D. ’80 & Susan A. 93 Willmore
Jean W. Zonker 74



Centuries

($100.00 to $249.99)

Michael S. Abba ’94

Lt. Col. Dana C. ’80 & Linda C. Arbaugh

Paula D. Arsenault 01, ’04

Dr. Henri L. II1 '73 & Carolyn L. ’74 Bailey

Ronald S. Barberis *69

Davis W. & Dee A. 93 Barnard

Keith A. ’82 & Amy L. ’01 Becker

Aviraj S. Bedi 93

Ronald L., Sr. 71,76 & Cheryl L. 74,01 Bednar

Ronald W. Bennett 71

Steven C. ’76 & Patricia L. Berry

Thomas J. Berry '78

Scott L. ’88 & Meg Billhartz

Kenneth R. Blackman *71

Jacob J., Jr. & Donna G. ’80, ’06 Bock

Steven R. Brown *90

Christopher M. Buckley 03 & Dr. Gertrude
Pannirselvam

James D. & Ruth J. ’87 Bush

Scott J. & Linda M. *79 Butler

Janet L. Butts ’81

Ronald R. Ceglinski 81, ’88

David A. ’80, ’87 & Charlotte M. ’80 Chaput

Myldrine Clark 17

Deborah R. Collins 85

Carl J. ’68 & Jacqueline A. Conceller

James A. Cosgrove 74

Tammy A. Craig 82

David A. 91 & Catarina M. ’94 Cunningham

Thomas E Dardugno 91

Jan L. Davenport *78

Wilbur L. 71 & Florence F. Day

Dr. Riza & Deniz Demirer

Susan C. Dempsey *77

Sarah J. Dietrich Engbert '03

Joseph L. DiMaggio *05

Kevin S. 90 & Sue Doak

Tracy R. Donald ’02

Raymond R. 77 & Mary A. Dotts

James L. Downey ’81

James P Egelhoff ’67

Stanley E. ’69, 70 & Patricia A. 83 Erb

Dr. Ayse Y. Evrensel

Robert Farwell 111’68

Dennis W. ’69 & Janis K. ’71 Foehner

Christine M. Forshage 90

Jack H., Sr. 74 & Leona D. Foster

John S. French °74

Sharon L. Frey 78, ’83

William A. Frey 78

Kerry P. Friedel 07

Gerald L. Fuller ’87

Ray H. & Julie L. 88 Garber

Kay Gerlach ’81

Rebecca L. Glen 91

Jeanne P. Goestenkors "72

Scott S. Hamilton ’84

Richard P. 90 & Holly J. ’97 Hampton

Richard A. Hann ’88

Robert C. Hanson ’81

Eldon D. Harris '67

Terry L. 70 & Mary E Harris

Keith R.’77 & Kimberly S. 12 Hattle
Cynthia M. Haynes '94

Charles F. ’02 & Marilyn J. Heepke
Paul H. Hellrich °70

Charles D. 84 & Susan H. Herbolsheimer
Rodney C. Herring '76

William P.’69 & Karen M. ’93 Herrington
Dr. Grahaeme A. Hesp *97, 99

Dennis J. '73 & Donna Kay Hesker
Dr. David A. ’89 & Annette M. °01, ’12 Heth
Dr. Wilton E. 77 & Edith H. Heyliger
David D. Hight ’85, ’87

Jon S. Hildrum ’78

Steven C. Hoekstra *93

Mary Ann Hollenhorst

Larry L. Huber 64

Embery W. Hung, Jr. ’75

Jacqueline K. Hutti 69

David A. & Merle A. ’73, ’83 Imler
Dr. Shrikant . Jategaonkar *04
Howard L. Johnson *73

Dr. Jack G. & Nora Kaikati

Kay A. Kamra

Leon Kaplan ’81

Robert J. Keating 69, ’70

Connie J. Kraus ’88

Joseph A. 83 & Virginia M. 69 Laforest
Dr. Thomas W. Leigh 70

Elijah A. Leonard 82

Albert Lew ’76

Robert T. Lewis ’90

William S. ’00, ’02 & Keri A. 04 Lindsco
Howard M. Lloyd, Jr. 73

Edward C. Lucas 77

Charles T. 79 & Margaret M. Lucier
Gerald R. 77 & Bonnie L. Magurany
Joseph G. 99 & Patti Makler

Darwin D. 68 & Edna M. 66 May
Dale E. McCammack 74

Olivia S. McNeese ’85

Lucy C. Miller 04

Maurice D. Miller ’86

James A. ’85 & Susan G. Morrell

Ryan M. Murray ’15

Elizabeth M. Nash °72, 77

Kelsey N. Norris 12

Joseph K. ’83 & Marge ’83 Ogle

Gary L. Oliver 84

Bruce E. 76 & Karen S. ’76 Palmer
Jared A. Petermeyer ’13

Stephen C. Phifer & Deborah A. Ramsey "84, ’86
Teresa M. Phillips 93

Brett D. Prior '99

Kenan R. Pulver '92

Joe H. Regenhardt ’63

Gaston Reinoso "05

William B. Reis *92

Andrew J. Renth 99

Frank W. Rezabek *74

Phyllis A. Rhoads 82

Roy J. 72,76 & Maggie Richard

Dr. Edward A. Rico 94

Matthew E. Riggins *06

Kenneth A. Robinson '73

John A. Rodden ’73

Juanita Rogers '74

David W. Rosenthal *75

David C. Ruby ’03

Carlo H. Ruelos 79

Wayne W. Rueter 73, 96

Steven L. 77 & Gail L. Salantai
Renae D. Scheeler 16

Carlotta M. Schroeder *70

Stephen W. 00 & Sherri Schultz
Richard C. Schumacher ’70

Edward G. Schwarz 77

Capt. James J. Schweitz, Jr. 78
Wesley E. Scroggins *72

John S. Seo ’63

Christopher L. Shanks ’86 88

David A. 91 & Michelle R. Sheets
Richard J. Sherman ’66

Harold E. Slingerland 68, *70
Edward W. Small °72, ’84

John H. *74 & Gloria J. 83 Small
Alan B. Smith 97

Michael L. 94 & Kay Smith

Keith E. Steiger "89

Robert E. Steiner ’71

David W. Steinkamp ’89

Mark A. & Judy C. 96 Stelzer

Susan M. Stephan

Lavetta A. Stevenson ’87

John A. Stuckey 92

Lowell T. Summers 62

Lori A. Supinie '90

William H. Szczuka 94

Piyush P ’93 & Hetal Tangal
Anthony, Jr. 73 & Maryland E. Tassone
Steven J. ’82 & Patty Taylor

Beverly J. Terry 74

John W. Thomas *73

Gary A. & Donna L. ’89 Thouvenin
Robert J. Timmer ’79

Matthew D. Toje

Robert D. ’62 & Donna L. Torrence
Ronald E. ’72, 76 & Kimberly T. Tremmel
Janet C. Ulivi 03

Vincent T. ’89 & Michelle A. 90 Waletzki
Aveon S. Wallace ’06

Adam D. 03,04 & Abigail W. 07 Ward
Dr. George W. Watson, Jr.

C. Joseph Weaver, Jr. '63

Richard L. Welty 75

Carol K. Wetzel

Bernard C. 79 & Denise E. ’79 Wicklein
Stephen D. ’14, 15 & Jade M. *17 Wilkerson
Tracy D. Williams *98

David I. ’63 & Carole W. Wilson
Robert A. ’88 & Brenda K. 98 Wooff
Cindy M. Wright 92

David K. Wright ’69

J. Warren ’68 & Gail E. 74 Wyatt
Larry C. & Dr. Susan E. Yager
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Martha G. Yarber ’82
Richard E. Yeager '72
Michael S. Zambruski 85
Barbara J. Zumwalt 96

Friends

(Up to $99.99)

Kathleen Anderson

Tracey Annis

George R. Ax 85

William J. & Lois G. ’82,’86 Bain
Marilyn D. Baker ’65

Bradford M. & Cynthia C. ’86 Baldwin
Lawson E. Barclay 74

John P & Judy A. 90 Barud
John E. Bauer 76

Wayne A. Benitz 70

Robert R. Bergseth 73

Jim Bernhardt ’72

Robert N. 76 & Patti Bernstein
Christopher A. Bethel ’10

David R. & Janet L. ’80 Bolser
Joseph E. Boron ’01

Ann Bouchard '77

Gerald E. ’60 & Joan E. Bourland
Arlene Bowden-Williams ’83
Corinne P Boynton ’10

William W. Bright

Keith A. Brown ’81

Dr. Pamela R. Brown ’86

Stuart J. Brown ’79

Joseph E. Brueggemann *77
Ralph H. Bruns ’63

Laura A. Buettner 04

George T. Bullock, Jr. 74

Nathan M. ’00 & Kiristin L. Butler
Richard M. Carr ’86

Valerie A. Cassens '86

Kory & Lisa M. 02 Cheek

Lance P. Cimarolli ’85

Douglas H. Clark ’81, 83

Kevin D. Clark ’99

Mark M. Clark ’15

Nicholas J. Clark ’13,°16

Penny R. Clavell ’05

Andrew B. Close ’11

Joyce A. Clowers 73

Terence G. Cochran 00

Edwin H. Cordes ’61

Michael L. 76 & Rosalie A. Corrick
Thomas Corwin ’64

James J. Cosgrove 86

Albert R. Cummings 74
Frederick Curry *74

Thomas E °73 & Patricia M. Cygan
Larry A. Dahm 77

Mary K. Dant ’88, '14

Janet L. Davis '92

Joseph E Delaloye *97

Chester W. Densmore '72, ’89
Francine De Sanctis 82

Bennett W. 71 & Katherine Dickmann
Lee G. 74 & Georgia Dougherty
Sheila R. Dour ’80

Evan G. Downey ’13
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Charles B. ’69 & Edith I. Dreon
Warren B. Dunnegan ’87

Rick A. ’82 & Marybeth E. 84 Edwards
Lois A. Ehrhard ’86

Stephanie J. Elliott "96

Kathy A. Engelmann 97

Margaret C. England ’80

Karen L. Erpenbach ’87,°92

Brian & Wynter C. ’00, ’04 Farmer
Leasa L. Ferry ’18

William L. & Ann L. 94 Finklang

Lisa G. Finn ’84

Katie S. Finnigan ’17

Marla L. Fischer ’89, 92

Dr. Richard Flight

William T. ’85 & Laura E. Folkerts
Norman R. Frech ’87

James M. Fuehne ’64

Ted A. Fuehne 90 & Phyllis J. Werner-Fuehne ’85
John B. Fugate '66

Robert A. *74 & Marcia Gallippi
Kathleen A. Gillan 77

Dawn M. Godare 93, ’06

Dennis Gonzales ’65

Gail M. Gray ’95

Angela M. Griffin 90

Marcella A. Guthrie 93

Dr. Michael L. Hair

Leonard W. 72 & Margie Haleen

James S. Halstead "81

Janet L. Haroian

John O., Jr.’70, 72 & Marti Harris
Charles W. Hartford ’92

Nicholas P ’00 & Holly J. 98 Head
Byron S. 67,79 & Martha R. 73, ’90 Heape
Lyndel L. Helmkamp ’71

Robert L. Helmkamp *68 73

Richard M. *78 & Karen J. Hendricks
Jeremy D. Herbert ’02, ’05

Eric T. Hermanson "01

Dr. Edmund K. & Allison S. Hershberger
Ronald Hickman

Dean A. Hoffmann 93

Robert R. Hopkins ’83, *92

Donald P. Horn ’93

Craig W. Hubbard '72

Stuart G. ’85 & Hollis A. Huels

Amy I. Hughes ’08

Spencer E. Hurst 85

Laverne A. Isenberg ’64

Dr. Tim & Priscilla Jacks

Linda S. Jenkins ’84

Jason E. 00, ’03 & Michelle E. 90, ’99 Jensen
Phyllis M. Johnson 93

Christopher A. ’89 & Elaine C. 91 Jones
John E Kelahan, Jr.’68, 77

Charles J. Keserauskis '68, 77

Brian M. & Mary M. 62, ’66, ’81 Kichline
Gregory & Barbara C. ’86 Kimutis
Katie A. Kirchner ’16

Kimberlyn Kirkman

Keith D. Kniepkamp ’86

Justin C. Knolhoff’02

Michael J. Kober ’99

Clayton T. Kotoucek '93

George T. Kroder 72

Lisa Kusmanoff ’82

Dennis L. & Leah L. ’99 Lambert
Emily B. Lane *02

Jeff A. Lash ’07

James K. ’77 & Mary G. Laurie
David C. Layfield 77

Karen J. Limestall ’88

Deanna K. Lotter

Joseph & Marilyn J. 95 Luchrmann
Leonard R. Lupa 71

William R. Lyles 93

Linda D. Majchrzak 00

Thomas J. Mannion 80

Richard H. ’85 & Theresa S. 83 Mannz
Michael M. Markey ’82

William C. ’93, ’03 & Linda M. ’93 Markowitz
Kelly L. Masterson "10

Darryl G. Mayhew "85

Kyle M. McBride ’16

Christy McDougal 97

John E. McGowan *81

Patricia S. McWhite Albert "85

Mary L. Meadows '06

Aaron R. & Jamie N. ’04 Mehrtens
Frank M. Meravy '72

Floretta S. Mitchell *87

Valerie A. Mollet *12

Sara H. Moores 77, ’81

Deanna K. Nolden ’93

Agnes H. Nunn ’76, 77

Kevin M. O'Brien ’90

James J. Odorizzi *69

Robert J. 78 & Gail Ohren

Victor A., Jr. ’76 & Joyce A. 91 Oltmann
Michelle A. Ondrey *94

Joseph ’75 & Jean E. 78, ’89 Ostermeier
Danny O. Owens 73

Bret A. Paden ’93

Steven J. 78 & Jean M. 79 Perry
Gaines T. ’70, ’75 & Linda R. Pickett
Dr. Michael D. Porterfield

John T. Putnam ’80

Dr. John K. ’78 & Shitley A. 94 Queern
Nancy J. Rehkemper ’84

Rachel L. Renshaw ’17

John C. & Sharon K. *77 Reuter
Christine M. Richter-Harvey ’70, 83
Julia M. Ridder ’98

Kenneth G. Rivett 74

Kenneth L. Roderfeld *77

Susan A. Rosentreter '93

Steve M. ’71 & Joann R. Rull
Raymond Rush 69

Maria A. Santoro

Kevin L. Scherff’78

William C. Schnefke 111’77, ’80
Kent A. & Lisa A. 95 Schoeck

Kent T. Schroeder *92

Joseph Schuster ’86

Gregory L. Schwei 79

Linda K. Settles '04

Bruce W. Shindel ’65

Jared W. 06, 16 & Amy L. 06, ’10 Siebert
Martin R. Siglock *68



Trisha N. Simmons 00, ’06
William & Carolyn J. ’97 Simmons
Albert M. Simon, Jr. '90, 91
Robert L. ’63 & Joyce A. Sliment
Ronald L. ’82 & Thena B. Smith
Trisha M. Smith ’13

Julia L. Stanfill ’87, 96

James W. Stevenson ’66, 69
Chevelle D. Stewart ’89

Carl & Cheryl J. ’80 Strackeljahn
Brenda Streif

Zenobia G. Sumners '79

James H. & Nancy S. 68, *75 Thorsen
Phillip L. & Debra S. ’80 Tite
Bharath Tolappa ’79

Horace B. Tomlin '74

Judith Tungett *91

Emem E. Uko ’12

Michael J. Vernon & Pauline O. Pieper-Vernon ’87
Allen A.’76 & Linda L. Wagner
Terry L. ’76 & Charlotte J. Walther
Ariana N. Warren ’05

Polly A. Watson 86

Margaret C. Webb ’84

Todd A. 93 & Carolyn S. Welz
Ronald E. ’88 & Tracy C. Wendt
Michael L. Werner ’93

William H. Werner *70

Anthony P. Wester '77

Col. Jimmy L. 71 & Joelle R. Whitson
KeNeshia J. Williams *17

Christine J. Winter 73, ’88

Angela R. Wirth ’02, °04

Norman K. Wohlschlaeger *09
Janice K. Wojtal "80

Duane C. ’85 & Patricia L. ’86 Woods
Larry R. Zachary 64

Brittany N. Zehr ’11,°15

Dr. Yuping Zeng

Laurie Zuber

*Denotes Deceased

Corporate Partners

ABNA Engineering, Inc.
Ameren Corporation

America's Central Port

Anders CPAs + Advisors

Bank of America

Bank of Springfield

Barber Murphy Group, Inc.
Benevity

Brown Smith Wallace LLP
Carrollton Bank

City of Alton

City of Edwardsville

City of Highland

Commerce Bank (Missouri)
Communications for Research, Inc.
Dunkin’ Donuts

Enterprise Holdings, Inc.
Enterprise Holdings Foundation
EOG Resources, Inc.

Farmer Environmental Services, LLC
FCB Banks

Fidelity Charitable

First Bank

Greater Edwardsville Area Community
Foundation

Hortica

IBM Corporation

IGD St. Clair County

Insights Association Great Lakes Chapter, Inc.

Jacobs Engineering Group, Inc.

Jim Bernhardt & Associates, Inc.

KPMG Foundation

Kynetec USA, Inc.

Madison County Government

Monroe Country Economic Development
Corporation

Nestlé Purina

Nestlé Purina PetCare Company

Regions Bank

Rotary Club of Edwardsville

Schwab Charitable

Scott Credit Union

SIUE Alumni Association

Small Business Growth Corporation

Southwestern Illinois Development Foundation

SyllogisTeks

TheBANK of Edwardsville

The Lawrence Institute

Town and Country Bank

Verizon Foundation

Matching Gift Companies

Ameren Corporation Charitable Trust
Bank of America Charitable Foundation
BKD CPAs & Advisors

Caleres Cares Matching Gifts Program

EOG Resources, Inc.

Monsanto Fund

The Benevity Community Impact Fund

The Boeing Company

The Northrop Grumman Foundation

Thrivent Financial for Lutherans

Wells Fargo Foundation Educational Matching
Gifts Program

YourCause, LLC

YourCause, LLC, Trustee for Monsanto Fund

YourCause, LLC, Trustee for The Boeing
Company

YourCause, LLC, Trustee for Wells Fargo

Foundation Educational Matching Gifts Program

Corporate-University Alliances

Basilippo Olive Farm

Chef Parade Budapest

Corvinus University “Startup Corner”

Eataly

ESSCA Budapest

Ferrero Rocher

Hungarian Investment Promotion Agency
(HIPA)

Intesa San Paolo Innovation Lab

Knorr-Bremse Rail Systems

La Caravanna Cooking School

National Automobile Museum of Italy

Oscalito

University of Torino Italy

Zwack Unicum Distillery

Support Scholarship
One of the most important investments you can make is helping deserving students receive a business
degree from SIUE. There are many scholarship funds and students you can help.

Contact Sara Colvin, Director of Development, at scolvin@siue.edu or 618-650-2317.
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